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Al: E' L'ORA DELL'AlI AGENTICA ANCHE NELLE BANCHE ?

Al Agents Enter the Conversation

% change in Al topics mentioned on company earnings calls

+331%
Al agent

Al infrastructure

Al investments

Data center

Al-powered

Al assistant

Al applications
+19%

C ———=-

Q4 2023 Q1 2024 Q2 2024 Q3 2024 Q4 2024

Source: loT Analytics.
Note: Excludes topics with a negative change in proportion of mentions




BANKING
suMmmit .

Spending on Al in billion U.S. dollars
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CRESCITA DELLA SPESA GLOBALE IN Al NEL SETTORE FINANZIARIO
(PREVISIONE AL 2028)

Estimated value of the financial sector’s artificial intelligence (Al) spending
worldwide from 2023 to 2024, with forecasts from 2025 to 2028 (in billion U.S.
dollars)

126.4
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Sources Additional Information:
IMF; IDC; Statista Waorldwide; IMF; IDC; Statista; 2024

o Statista 2025
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APPROACHES OF ARTIFICIAL INTELLIGENCE (Al) AND
GENERATIVE Al DEPLOYMENT IN THE BANKING SECTOR IN EUROPE IN 2024

Share of respondents

0% 10% 20% 30% 40% 50% 60% 70% 80%
27%
Develop proprietary models or systems 21% : :
69%
56%
Outsource the development of models or systems 21% § : :
| | | 9% z T
; ; ; ; : : Not applicable
33% E : .
. : : : ' : : B Generative Al
Use third-party open-source models or systems 51% : Al
48% : . :
| 0 24% ; '
Deploy a third-party model or system via Cloud APIs 66%
46% 5 5
47% : ;
Deploy a third-party model or system on-premises 25%: :
44% . .
Description: Developing proprietary models or systems was the most common approach to deploying artificial intelligence (Al) in the European banking sector in 2024. According to a 2024 survey, 69 percent of .

respondents indicated using this approach. For generative Al specifically, the most common deployment method was utilizing third-party models or systems via Cloud APIs. Read more r
Note(s): Europe; September 2024; 85 banks Source(s): EBA statlsta _‘



http://www.statista.com/statistics/1608726/europe-banking-sector-ai-deployment-approaches

BANKING
suMmmit .

Not used W Generative Al m Al

AML/CFT - Behaviour / transaction monitoring
Fraud detection

Regulatory supervisory reporting
Creditworthiness assessment / credit scoring

Monitoring conduct risk

Profiling / clustering of clients or transactionsr
Customer support, including chatbots
Carbon footprint estimation

Regulatory credit risk modelling

Other use cases

AMF/CFT - Identification and verification (including remote...

Real-time monitoring of payments, including verifying the...

Other risk modelling, including anomaly detection or sentiment...
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APPLICATIONS OF ARTIFICIAL INTELLIGENCE (Al) AND GENERATIVE Al
IN THE BANKING SECTOR IN EUROPE IN 2024

Share of respondents

20% 40% 60% 80% 100%
. 57,65%
: ; 44,71% :
o :38,82%
= i 61,18%
S— 30,59%: :
i 69,41% :
» , 81,18%
= 17,65%
_ 4588%
54,12% :
o : 75:29%
= 23,53% : :
- 56,47%
= 43,53% :
. 28,24% :
71,76%
0 0 / 0
65,88%
» : 83,53%
= 15.29% :
o~ : :58,82%
- 41,18% §
. 54,12%
: i 4824% !
6 47% :
masades 50,50%

Description: In 2024, user support applications like chatbots emerged as the dominant use of generative Al within European banking, with over 42 percent of Al-implementing banks deploying the technology in this area.

However, artificial intelligence more broadly permeated the sector, with its most significant applications including client and transaction profiling and clustering, fraud detection, customer support, and monitoring of

behavior and transactions. Read more
Note(s): Europe; September 2024; 85 banks Source(s): EBA

statista %a


http://www.statista.com/statistics/1608703/europe-banking-sector-ai-applications
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MAIN CHALLENGES WHEN INTEGRATING ARTIFICIAL INTELLIGENCE (Al) IN
BANKING INSTITUTIONS WORLDWIDE IN 2024

Share of respondents

0% 5% 10% 15% 20% 25% 30% 35% 40%
Security and data privacy concerns _ 380/?6
Lack of Al skills or expertise among workforce 330/; :
Difficulty in measuring return on investment (ROI) 30% |
Ethical risks 280/26
Data silos 27%
Lack of communication and alignment between departments 26%
Budget restrictions or lack of investment 254%
Lack of leadership support and understanding 230/50
Employee resistance to change and reluctance to use Al tools 23%
Legal or regulatory constraints : : _ : 230/%)
Poor data quality : : : : 22%
Lack of leadership communication and alignment : : : : 22%
Time and resource constraints 22%
Inconsistent data formats 21%

Description: In 2024, security and data privacy concerns emerged as the leading challenges for banks adopting artificial intelligence. Aimost 40 percent of respondents identified security and data privacy as the
primary Al obstacle in their businesses. Closely following this concern, 33 percent of survey participants highlighted the lack of Al skills or expertise among the workforce as another critical impedimentto Al

-
implementation, and 30 percent cited the difficulty in measuring return on investment. Read more stat I sta . .
Note(s): Worldwide; 2024; 183 respondents Source(s): KPMG



http://www.statista.com/statistics/1254749/ai-challenges-financial-services
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IMPACT OF ARTIFICIAL INTELLIGENCE (Al) ON REVENUE
AND COST OF FINANCIAL SERVICES COMPANIES WORLDWIDE IN 2024

35% B Revenue increase M Cost reduction

Share of respondents

5-10 percent 10-20 percent More than 20 percent

Description: A 2024 survey highlighted the financial impact of Al across financial services companies. Nearly 30 percent of firms reported a five to 10 percent revenue increase attributed to Al, while 35 percent
experienced a comparable level of cost reduction. Sixteen percent of respondents indicated a 10 to 20 percent revenue boost, and 17 percent noted similar cost reductions. Notably, 23 percent of companies

reported a substantial revenue increase exceeding 20 percent through Al implementation. Read more H r
Note(s): Worldwide; 2024; 600 respondents s a I s a .

Source(s): Nvidia



http://www.statista.com/statistics/1254724/revenue-impact-of-ai-financial-services
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ESTIMATED SHARE OF WORKING HOURS IMPACTED BY GENERATIVE ARTIFICIAL
INTELLIGENCE (Al) IN FINANCIAL SERVICES WORLDWIDE IN 2024, BY SECTOR

W Working hours in scope for augmentation B Working hours in scope for automation

Share of working hours impacted

Capital markets Banking Insurance

Description: In 2024, generative Al had significant potential to transform working hours in the financial services sector through automation and augmentation. The capital markets sector showed the highest potential
impact, with an estimated 72 percent of working hours affected by generative Al - 42 percent through augmentation and 30 percent through automation. The banking sector followed closely, with 67 percent of working
hours identified as potentiallyimpacted. Among all financial services [...] Read more

-
Note(s): Worldwide; January 2024 statlsta ' .
Source(s): Accenture; O*NET; Various sources (National Statistical Institutes)



http://www.statista.com/statistics/1558899/working-hours-impacted-generative-ai-finance
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Hyperscalers' annual capex has more than doubled since ChatGPT's release

Hyperscaler annual capex (2025 and 2026 reflect estimates)
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Exponential View. Scurce: Citi Research
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WE DRIVE TRANSFORMATION

Siamo The Innovation Group.
Progettiamo, raccontiamo e governiamo il cambiamento.

www.tig.it
TIG oo infoatigit
+30 02.490988.1

Via Ettore Romagnoli, 6
20146, Milano

FACTORY EVENTS MEDIA
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