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OUR MISSION & VISION 20:20 " VISION

ENHANCE LIVES WITH HOME SOLUTIONS
THAT SURPRISE AND DELIGHT CONSUMERS THE WORLD OVER.

CANDY GROUP PEOPLE ARE PROUD TO POSITIVELY TRANSFORM THE WORLD THROUGH THEIR WORK.

WE ARE LEADER IN UNDERSTANDING CONSUMERS AND THEIR NEEDS SO THAT WE CAN DELIVER THE
BEST EXPERIENCE IN TERMS OF BOTH PRODUCTS AND SERVICE.

THROUGH OUR BRANDS WE DEVELOP SOLUTIONS FOR THE HOMES, CREATING A GROWING VALUE FOR
ALL STAKEHOLDERS.
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IOT MARKET EVOLUTION
20:20 ¢ VISION

TODAY:
Booming application:
- Smart Home

» THe INTERNET OF THINGS
-Fit & Wellness

Connected devices (billions)

TOMORROW:
IOT continues with its unstoppable growth . — i i Nrooliaw 42 U2 2%
- Integrated home 1 1 i
- Al (US & China First, Europe later) lI I |
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Group Connectivity — Smart Appliances
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Market size on Smart WM: a fast growing market

West Europe
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20:20 " VISION

WNMSs continue to be the king of Smart

appliances:
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All player got Smart WM in their offer
Offer driven by producers

Natively are the most «electrified
products»
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CHG LEADER IN SMART APPLIANCES 20:20 6" VISION
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CHG strong leader with >60% MS

Source: GFK + CHG elab; on Smart WM Front Load FS; QTY
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Surround the Consumer in his decision journey

Engage the consumer throug

Engage the consumer throug

Group Connectivity — Smart Appliances

20:20 " VISION

Engage the consumer through
an excellent

Engage the consumer
through
a better
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The Consumer decision journey

20:20 &" VISION
2
Consumers add or subtract
brands as they evaluate what
they want.
1 3
The consumer considers Ultimately, the consumer

an initial set of brands,
based on brand perceptions
and exposure to recent
touch points.

selects a brand at
the moment of purchase.

Initial-
consideration
set

Moment
of
purchase

After purchasing a product or service,
the consumer builds expectations
based on experience to inform the next
decision journey.






